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Brand Story

Quick Facts:
•	 Ahlum & Arbor Founding Year: 1977
•	 Mission Statement: To provide career opportunities for employees through the offering of industry 

leading, scientifically based tree care services that enhance and preserve trees and the surrounding 
environment.

•	 Vision Statement: To preserve and enhance the safety and beauty of outdoor environments.
•	 Values: Family, Safety, Ethics, Quality, Knowledge, Reliability

History:
1968 – 1974: Early Days 
The seed for Ahlum & Arbor Tree Preservation was planted in 1971, when David Ahlum was introduced to 
the tree industry. David was back home in Quakertown, Pennsylvania after graduating high school in 1968 
and then attending Trinidad State Junior College for two years in Colorado for gunsmithing. He was at the 
Ahlum homestead for a family function when his uncle, Pete, asked him if he needed a job. David accepted 
his uncle’s offer and learned the ropes working for Peckiconis Tree Service, which Pete founded in 1960. 
 
David later moved to Columbus, Ohio where his old college roommate, Dan Conroy, lived. Dan’s father 
thought he would be able to provide both Dan and David with jobs as an electrician, but he was unable to 
do so. David decided to go back to his roots and get a job as a climber and foreman at a local tree service 
called Breidenbach Tree Company. During this time, he was also attending The Ohio State University to 
pursue a degree in horticulture. It was while working at Breidenbach that David met his future wife, Lana, 
who was working as a chainsaw mechanic. They got married in 1974. 
 
1976 – 1981: The Beginning of Arbor, Inc. 
August 12, 1977, marks the true beginning of Ahlum & Arbor. After several years at Breidenbach, David 
decided to purchase 49% of the stock in the company, forming Breidenbach and Ahlum Tree Service in 
August of 1976. One year later, David purchased the remaining stock shares for $4,000 and became the 
sole owner. David graduated from OSU that same year. 
 
David and Lana moved to 183 W. Pacemont Road in Columbus and changed the name of their newly 
acquired business to Arbor, Inc. As their business increased, so did their need for more space. They moved 
across the street, from a duplex to a rental house. In late 1979, they moved to 3524 Dublin Road in Hilliard. 
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Brand Story (Continued) 

In 1981, Lana left her job to stay at home with their newborn son, Chris. She continued to contribute to the 
business as much as she could by answering phones and providing customer service. In July of that year, 
David won his 4th Ohio Chapter ISA climbing championship. 
 
1983 – 1986: Building the Foundation 
When David and Lana decided to separate the business from their home, Arbor, Inc. was still a young 
company with low profit margins. Since they had no assets, acquiring a loan was not easy. Luckily for them, 
there was a banker named Frank Goebel who was willing to take a risk on the young couple. He loaned 
them the money they needed to continue growing the business and remained the company’s banker for 30 
years until he retired. 
 
On June 13, 1983, David and Lana purchased a vacant lot at 4930 Cemetery Road. The property included a 
three-story barn, that they hoped could be used to store equipment, and a small shed, that could be used 
as an office. Unfortunately, they discovered that the structure was not stable enough to keep. After extensive 
work clearing and cleaning the property, construction on the new building began. In March of 1985, a 
storm came through and blew over the structure, forcing them to start over. David, Lana, and six employees 
moved into the new building on December 1, 1985. The building’s address was 4928 Cemetery Road. 
 
1999 – 2004: Second Generation 
Chris Ahlum was born and raised in the tree industry. Vacations for the Ahlums meant traveling around to 
different conferences across the United States. 
 
Throughout high school and college, Chris spent his summers working as a grounds person and a climber 
at Arbor, Inc. After he graduated college, in the summer of 2004, from OSU, with a degree in horticulture, 
he joined the business full-time as a Plant Health Care (PHC) Technician. Shortly after, he became the PHC 
Manager. 
 
As the business gained notoriety, they were challenged with not being able to distinguish themselves from 
other tree services as many companies had similar names. In 2003, they began doing business as Ahlum & 
Arbor Tree Preservation. Changing the name not only helped distinguish them from other companies, but it 
also paid tribute to the second generation of Ahlums that would carry on the legacy. 
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Brand Story (Continued) 

2006 – 2013: Building for the Future 
In 2006, as the business continued to grow, the Ahlums began looking for commercial property where they 
could expand their facility. They found the ideal location at 1740 Walcutt Road in Columbus, Ohio. With the 
intent of staying at this location for many years to come, they needed to construct the right building that 
allowed for the potential to grow and expand. In addition to that challenge, the economy was poor and 
there was angst over building a new structure with the impending uncertainty. 
 
The Ahlums took years to get the blueprints exactly right. They needed to agree on the layout and what 
features were needed for long-term growth. During this time, they used the lot to sell mulch and firewood 
while still operating the tree and PHC services out of the Cemetery Road location. 
 
After the Ahlum family finalized the blueprints, Hochstetler Construction was hired to break ground in 2013. 
In February of 2014, the move to Walcutt Road finally happened. 
 
2014 – 2017: A Transition 
Moving into the new building sparked the beginning of a transition; Chris began taking over more 
day-to-day responsibilities at Ahlum & Arbor. Chris stepping into the operational side of the business 
allowed David to spend more time out in the field selling jobs. In 2015, David was meeting with clients 
and diagnosing their tree care needs as his main daily role in the business. In 2016, David began working 
shorter days and spending more time with friends out on the golf course, his favorite past-time. 
 
David created a legacy for his family by creating a family-owned and operated business, built from the 
ground up through hard work and dedication. In December of 2016, he decided to retire in August of 2017 
after 47 years in the tree care industry. Forty of those years were spent following and implementing his 
original vision for a professional tree care company. He passed the reins on to his son Chris, who became 
CEO. 
 
2018 – 2024: New Growth 
In December 2017, Ahlum & Arbor Tree Preservation expanded their footprint by buying Grove City Tree 
Service. This expansion allowed the company to grow exponentially, opening avenues to spread throughout 
the suburb of Grove City and south Columbus. In 2022, Chris purchased acreage on a horse farm in 
Johnstown and began construction on a new facility that would allow their services to better access the east 
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Brand Story (Continued)

2003 Version

1979/80 Version1976/77 Version

Special 40th Anniversary

side of Columbus. The Johnstown facility was located at 10830 Beaver Rd. NW and was the first second 
location of Ahlum & Arbor Tree Preservation.  
 
By 2023, a larger and more permanent facility became necessary for the growth on the eastside and land 
at 1803 Hazelton-Etna Road in Pataskala was purchased. The land in Pataskala already had large barns 
and structures on it, but extensive cleaning and restructuring began quickly. In December of 2023, the 
Johnstown branch relocated to its permanent home in Pataskala. 

Previous Logos: 
These are previous logos used by Ahlum & Arbor Tree Preservation.
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Logos

Current Logos (last updated in 2018/19)
There are currently four versions of our brand logo that may be used. See below for each logo and when 
they are used. More examples of usage will follow in the Branding Guide

This is the most commonly used 
version of the logo. Full-color: used in 
social media, documents, internal and 

external use.

This is the black version, there is also a 
white version, of the full-color logo. This 
is used on media and documents that 
have highly contrasted background so 

the logo will stand out.

This logo is used solely for clothing and 
truck decals.

This logo is used solely for truck decals.
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Logos (Continued)

Favicon and Watermark Logo:
This logo is used as our website icon favicon and for watermarks on documents. 
It should be used sparingly in other instances, but can be used to add an Ahlum & Arbor flair.

Colors:
Color specifications may vary depending on different vendors you are working with for printing. Please check 
the ‘Special Vendors’ section for more specifications.

Green:
•	 Pantone/PMS: 355
•	 CMYK: TBD
•	 RGB: 0, 150, 57
•	 HTML/HEX: #009639

Brown:
•	 Pantone/PMS: 4695C
•	 CMYK: 19, 75, 79, 66
•	 RGB: 91, 52, 39
•	 HTML/HEX: #5b3427

Orange:
•	 Pantone/PMS: 1675C
•	 CMYK: 0, 67, 100, 28
•	 RGB: 185, 89, 21
•	 HTML/HEX: #b95915

Logo Sizing and Placement:
Most of the time the Ahlum & Arbor logo will be positioned in the top right corner of a document or in the 
bottom left or right corner. More examples of placement will follow. The sizing of the logo is also important in 
creating consistency and awareness throughout our market. The logo should never be overwhelming, but also 
needs to be large enough for the viewer to read ‘Tree Preservation.’ The smallest size the logo should be is 
about 1” in width. If you cannot read ‘Tree Preservation’ the viewer will not be able to either.

The logo should never be recreated, cropped, enhanced, distorted, stretched, or otherwise altered. 
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Logos (Continued)

Protected Space: 
The “protected space” of the logo refers to the clear space surrounding it. This clear space ensures the 
unobstructed and visible placemenet of the logo. As shown below, the clear area should measure the same 
height as two “A’s” in the wordmark for the logo. 

When to use full-color versus black/white logos:
We try to use the full-color logo whenever possible. When you have a light background such as white or the 
light part of a photo, always use the full-color logo. If you can alter the placement of design elements or crop 
a photo in such a way to utilize the full-color logo that is preferred.

When this is not possible, you should resort to using the black or white logo. If the background of the design 
or photo is dark use the white logo. If the background of the design or photo is light use the black logo.

The best rule of thumb? Use the full-color logo when you can. If you have to use the black/white logo, which 
is more visible on the design/photo?
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Typography

Document Fonts:
Headings:

•	 Calibri Bold or Avenir Next (Bold)
•	 Benguiat Pro ITC (Available in design programs)

Body Text:
•	 Calibri or Avenir Next

Powerpoint Fonts:
Headings:

•	 Montserrat Bold

Body Text:
•	 Montserrat

Alignment:
When possible, typography on flyers, brochures, and newsletters should be ‘all lines justified,’ creating a 
boxy shape. Otherwise text should be ‘left justified’ or ‘centered’ for special designs such as internal flyers, 
social media, etc.

Color:
Headings in external documents, such as training guides, consulting reports, etc. can be A&A Brown, but will 
usually be black. In special documents such as Powerpoints, flyers, brochures, and newsletters they may be 
green or orange, used sparingly.

All body text should be black.
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Document Logos

Watermark:
The Ahlum & Arbor watermark should be applied to all official documents such as invoices, reciepts, etc. 
This is already applied to most of these documents, but can be added if needed. It features the Watermark 
Logo in a light gray. The second watermark option is featured in the Branding Guide, green outline of 
hexagons in the shape of the logo.

Letterhead:
The main Ahlum & Arbor logo, full color, should always be used. The logo should be placed in the header 
of the document so it appears on each page. The logo should be placed in the top right corner of the 
document.
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Internal Documents

Flyers:
All internal flyers should have our logo on them and follow the typography rules outlined in the ‘Typography 
(Fonts)’ section.

Company Meeting Slides:
This section refers to all slides and information shared with the entire company or division through 
presentation. 

Please refer to the section on ‘Powerpoints’ in External Documents for more specific information. If creating 
slides on Canva, please refer to the Canva section in ‘Special Vendors.'

External Documents

Email Signature Rules:
•	 Personal numbers will not be listed on email signatures, only office extension numbers as this can 

ring directly to a personal phone
•	 If appropriate, arborist certifications will be listed on your signature
•	 All text will be black, except for your 'Name' and 'Ahlum & Arbor Tree Preservation' will be green
•	 Green text will be your 'Name' and 'Ahlum & Arbor Tree Preservation.' You can add a color with the 

HEX code #009639
•	 All text will be font: Calibri
•	 All text will be size: 10 (Except your 'Name' will be size 11)
•	 Bolded text will be your 'Name' and 'Ahlum & Arbor Tree Preservation'

Example:



13

External Documents (Continued)

Updating Your Email Signature
•	 Desktop App

1.	 Access your email through your desktop app 
2.	 Open a ‘New Email’ 
3.	 In the tool bar click on ‘Signature’, 'Signature,' and then ‘New’ 
4.	 Title your signature ‘Ahlum and Arbor’ or name of your choice
5.	 Follow the text example and rules
6.	 In the main window make sure your signature is selected for ‘New messages’ and ‘Replies/forwards’ 
7.	 Save 
8.	 Test out your signature by composing a new email and responding to an email

•	 Web Browser
1.	 Access your email through the web browser 
2.	 Click on the setting wheel in the top right corner 
3.	 Click ‘View all Outlook settings’
4.	 Under ‘Settings’ click ‘Mail’ on the far right and then select ‘Compose and reply’
5.	 Click ‘+ New Signature’ 
6.	 Title your signature name ‘Ahlum and Arbor Email Signature’ or name of your choice 
7.	 Follow the Email Signature Rules and example
8.	 Make sure both ‘For New Messages’ and ‘For Replies/Forwards’ have your email signature selected 
9.	 Press ‘Save’ and test our your signature by composing a new email and responding to an email
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External Documents (Continued)

Email Signatures (Continued):
Updating your email signature:

•	 Mobile (iPhone)
•	 If you use a mobile app to access your email you will need to add your signature separately to 

this account as well. This can be accessed through the settings of that account. If you have more 
than one account on your mobile app you will need to make sure ‘Per Account Signature’ is 
turned on

•	 Please copy the information in your email signature to your mobile device’s signature. The colors 
and sizing will not follow the rules, but information should remain the same

Example:

Name
Title 
Ahlum & Arbor Tree Preservation

O: 614 - 876 - 5622 Ext. XXX | ahlumarbor.com
Address of Branch Location

Certifications
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External Documents (Continued)

Business Cards: Personal numbers will not be listed on business cards, only office extension numbers as this 
can ring directly to a personal phone.
Sales and Manager Cards (folded)

•	 Ordered through UPrinting
•	 Double-side printing

General Branch Card (single)
•	 Ordered through Vistaprint
•	 Blank back side
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External Documents (Continued)

Powerpoints:
Powerpoints should follow all logo, color, and typography rules. Templates are available for download and 
use. There are two options for templates (pictured below).

Special rules to take note of:
•	 Any sections with bullet points should not have a period at the end of the statement
•	 Every slide must have our logo on it
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External Documents (Continued)

Powerpoints (continued):

Images

All images should demonstrate proper use of PPE and safety techniques. For example, if a helmet is not 
being worn in the drop zone, do not use the photo.
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Special Vendors

Truck Wraps:
•	 Company: AGI

•	 Green: PMS 355
•	 Brown: PMS 497 C
•	 Orange: PMS 7580 C

•	 Spray Trucks

•	 Tree Trucks

This logo is for the side/
doors of vehicles.

This logo is for the front 
and back of vehicles
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Special Vendors (Continued)

Truck Wraps (Continued):
•	 Sales Vehicles

•	 Pickups
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Special Vendors (Continued)

Canva:
•	 Heading Fonts:

•	 Playfair Display (Bold)
•	 Montserrat Extra-Bold

•	 Body Fonts:
•	 Montserrat (lowercase)
•	 Montserrat (UPPERCASE) (letter spacing at 0 or around 280 depending on design)

•	 Colors:
•	 Orange: #b95915
•	 Brown: #5b3427
•	 Green: #009639

Artina:
•	 Logo Colors:

•	 Brown: PMS 4695
•	 Green: PMS 2272 C

Arborwear
•	 Black polos with white logo: screen printed not embroidered
•	 Logo width should be no larger than 2.65" and placed on front left shoulder

Powel Prints
•	 Orange t-shirts are ordered here
•	 Logo width should be no larger than 4" and placed on front left shoulder


